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Your Next Growth

Opportunity

IHG is an industry leader in the global hotel market,
With a portfolio of award-winning brands combined with
best-in-class systems, IHG ean help you maximize your
growth potential.
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i Contact our Development Team for
imw i A more information.

1.866933.8356
IHG.com/development
development@IHG.com
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Hotel Indigo Anaheim is Anaheim’s first upscale boutique
hotel. We deliver a vibrate and refreshing guest experi-

ence. You are welcomed by a stunning dancing water foun-
tain and dramatic mosaic murals. Enter the hotel and feela ~
neighborhood story of years past when Anaheim was a

flourishing agricultural community.

Hotel Indigo offers each guest a blend of modern contemporary living

with the best in traditional hotel hospitality. Feel the warmth of hard-
wood floors to a plush over-sized duvet and pillows with a spa-inspired
showers, you'll feel right at home, Whether you're visiting the major
attractions or looking for the hidden gastronomical gem, Hotel Indigo
Anaheim is your ideal choice. You are just steps away from the Disney-
land Resort and within convenient walking distance to the Anaheim

B Convention Center.
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You can also relax and enjoy a bite in our Chambers Bar & Bistro, where you can savor locally Insplred recipes and sip on specialty
cocktails created by our experienced bartender.
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A message from President

TR EBE

Michael Wang
President of THMASC
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President's Letter to the Members

I am honored to serve as the fortieth president of the
Taiwan Hotel & Motel Association of Southern
California. As many of you know, my father, Kenjohn
Wang, and fellow hotelier, King Tsai, founded
THMASC forty years ago. Their vision was to unite
and assist new immigrants from Taiwan to invest in
and operate hotels. Today, many of our association
members are experiencing tremendous success,
owning and operating multiple hotels with
well-known franchise brands, as well as independent
hotels with creative concepts.

I wish to thank all our past presidents and board
members for their commitment to my father's vision.
Without their passion and dedication, our association
would not have existed today. I wish, especially, to
thank our members, vendors, and friends of THMASC
for their support and participation. Having served on
the board now for fourteen years, I am grateful for the
strong relationships developed and the trust I have in
our current board members. It is my responsibility to
carry on the legacy of our association, and do my best
to serve our members and the Taiwanese
community-at-large.
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President's Letter to the Members

What is my FOCUS for this term?  Firstly, I am
passionate about supporting our second generation
hoteliers. I am very proud to have both Teddy Lin,
2G President, and Annie Chang, our newest board
member, lead future generations of hospitality leaders.
Next in order is to initiate a hotel internship program
here in the U.S. for students in Taiwan. Furthermore,
as we ftransition into a new era of innovative
hospitality concepts, it is important for our association
to connect and collaborate with other mainstream
hotel associations,

Many thanks to fellow members of THMASC for
the opportunity to serve as your president. I take this
honor to heart so sincerely, and I will do my best to
provide an environment where we can all experience
even greater success in the future.

With highest gratitude,
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Chairman

President & K FHE
Consultant EF5ER] ElEEE
Consultant B FHEL
Consultant &5 K EHT
Consultant EF5BHRM JEHIEE
Consultant EF5REAH] {LHEF
Consultant & H5EARM BAIE
Vice President Bl & #RIAE
Vice President B & & EH/%
Vice President &€& = 5%

Vice President &€ 5 A%

Auditor T8 FEH
Financial MR HiEtE
Director FHZH  HEM
Director ~ HIZ  ZAE
Director ~BEZH  FiE(C
Director I 2L
Director ¥ZH  EEE
Director  HIZ  1HHfL
Director FEH KR
Director ~ ¥ZH  IRifL
Director HEEH  RIEA
Secretary #REFE KA

Mr. Wilson Wang

Mr. Michael Wang 5325 E. Pacific Coast H

Mr. Chris Chi

Mr. Stephen Hsu

Mr. Herman Lin

Mr. Joseph Fan

Mr. Gerald Wang

Mr. Nicolas Teng

Mr. Peter Zen

Mr. Benson Liao

Mr. Harry Lu

Mr. Kevin Chen

Mr. Terry Lee

Mr. William Sze

Mr. Peter Cheng

Mr. Ben Liu

Mr. Simon Kuo

MTr. Peter Liu

Ms. Kitty Lo

Mrs.Joyce Yang

Mr. Derick Chen

Annie Chang

Mr. Jerry Chang

Ms. Anita Ko

1901 Main St Suite #175 Irvine, CA 92614-0517
(0)949-622-3402 Wilson(@atlashospitality.com

wy, Long Beach, CA 90804
(0)562-597-3285 (F)562-498-7167 mwang(@venquest.com

2 Orchard, Lake Forest, CA 92630
(0)949-273-5858 (F)949-273-5898 chiulaxst@yahoo.com

515 West Katella Ave., Anaheim, CA 92802
(0)714-991-6868 (F)714-817-8588Stephen@ramada-anaheim.com

9335 Kearny Mesa Rd. San Diego, CA 92126
(0)858-695-2300 (F)858-578-7925 herman.lin@yahoo.com

21725 E. Gateway Center Dr.Diamond Bar, CA 91765
(0)909-860-6255 (F)909-612-5730 brightonllc@aol.com

1455 Monterey Pass Rd., #201, Monterey Park, CA 91754
(0)323-887-9235 (F)626-446-4068 gwang@vicinn7.com

3344 State St., Santa Barbara, CA 93105
(0)805-569-9788 (F)805-687-7116 nickteng@msn.com

404 S Figueroa St Los Angeles, CA 90071
(0) 213-624-1000

17506 Colima Road Suite#200 Rowland Heights, Ca 91748
(0)626-912-0688 (F)626-912-6565

18812 Ashley Pl, Rowland Heights, Ca 91748
(0)626-820-1099 (F)626-820-1399

915 S. Disneyland Dr., Anaheim, CA 92801
(0)714-778-0350 (F)714-778-3878 kchen@super8motel.net

345 S. Figueroa St.,Suite 100, Los Angeles, CA 90071
(0)213-680-8811 (F)213-680-9134 terry@apccusa.com

1370 Valley Vista Dr. Suite#275, Diamond Bar, Ca 91765
(0)800-503-6222 (F)888-731-6202

1538 E. Lincoln Ave., Anaheim, CA 92805
(0)714-635-6888

P.0.BOX 660369, Arcadia CA 91066
(0)626-358-8981 (F)626-301-0657 grandoaktreeinn@aol.com

26328 Oso Parkway, Mission Viejo, CA 92691
(0)949-582-7100 (F)949-367-7696 Simonkuo9@yahoo.com

920 S. Beach Blvd, Anaheim, Ca 92804
(0)714-826-4740 (F)714-995-6394

10775 Lower Azusa , El Monte, Ca 91731
(0):949-212-8733 (F):949-376-6132

601 S.Palos Verdes Street San Pedro, CA 90731
(C)323-717-8721 bigsave@att.net

611 S. Westlake Ave, Los Angeles Ca 90057
(0) 213-483-6262

25205 La Paz Road, Laguna Hills, Ca 92653
(0)949-586-5000 (F) 949-457-0610 e-mail:achang416@gmail.com

1170 Fairway Dr. Walnut,CA 91789
(0)909-594-9999 (F)909-594-9343

1045 E. Valley Blvd #A212 San Gabriel ,Ca 91776
(0)626-280-2207 (F )626-280-2243 i
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Ten Thousands
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L&D APPUANCE CORP.

1 |s62) 946-1105
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TIME WARNER CABLE
Business Class

You first. The technology follows®
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Taiwan Hotel & Motel Association of Southern California
Presents

Educational Workshop for Hotel Owners and

Investors Forum

EI}'%*?E%‘:T%%E%SC‘IB%E ﬁ DATE: Wed, Nov 12, 2014

TIME=9:00'am'— 4:30 pm

3% *?, % E {% x ﬁ HE ﬁ ':I:] 'L\ Culture Center of Taipei Eco;lomic and

Cultural'Office'in/Los Angele

9443 Telstar Ave. El'Monte, CA 91731,
US.A.

For More [nformation:
thmasc1688@gmail.com
626-280-2207 (f&=pEAnita FX4H )
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B eMEREERENE
Taiwan Hotel & Motel Association of Southern California

TAYHE
Membership Application Form

% A¥ 2% Applicant’ s Name

() Name
Address - Tel:
Fax:

FA\2aE [vHeAbd#meald DYHo B854 8
8 3

- K

[] $100 7t 50 ¥4 24 °F +ak 4% 38 2R

(] $150 5t 51 ~99 B 4 +3k 4838 3

(] $200 7@ 100 34 oR k- +3k 43 38 3R,

(] $200 & A e A (2 8 )k 48 3

(] $150 7T & & & A (48 A )+ 2k 48 38 30
A%t 7t

WAE X 2> 3) 4 #% Company/Hotel Name

¥ 3 Name
Address Tel

Fax
WA AL B

EHM:T.HMAS.C
#1 % :1045 E.Valley Blvd #A212 Tel:626-280-2207
San Gabriel, CA 91776 Fax:626-280-2243

AMa2HHE

28
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TAIWAN HOTEL & MOTEL ASSOCIATION OF SOUTHERN CALIFORNIA

REEE MR LR B &

HOTEL & MOTEL NEWSLETTER MONTHLY ADVERTISING RATE
jfof;iiir(%lor) $2,000.00 ;%Ef fffiﬁd%iﬁfhﬁh #1,500.00
fsiiigﬁc%over (Color) #1,900.00 gﬂffffii&%ﬁ’ﬁﬁﬁg $1,000.00
tomeatruira | 590000 S IIWERER | sasoon
S R A

CA LR BRI E — Ak -

MARETHA  HREBTHE LB EARES:
Taiwan Hotel-Motel Association of Southern California
1045 E. Valley Blvd. #A212, San Gabriel, CA 91776

Tel: 626-280-2207 «  FAX: 626-280-2243

ADVERTISING ORDER
COMPANY:
NAME:
ADDRESS: . TEL:
‘ FAX:
ADVERTISER HEREBY JOINTLY AND SERVERALLY AGREES TO PLACE
ADVERTISEMENT IN HOTEL & MOTEL NEWSLETTER AS FOLLOWS:

QUANTITY _ " DESCRIPTION AMOUNT

PAYMENT IS DUE UPON SIGNING OF THIS CONTRACT.
PLEASE MAKE CHECK PAYABLE TO: TH.M.AS.C.
Mail to: 1045 E. Valley Bivd. A212, San Gabriel, CA 91776
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Limited New Supply, Record Occupancy Keep

Hotels Hot Investments

i RE g T

V\’ ith hotel occupancy rates high and still rising,
investors are continuing to book huge investment deals
inthe segment.

Take today for example. NorthStar Realty Finance
Corp. announced that it has entered into a definitive

agreement to acquire a $1.1 billion hotel portfolio
from Inland American Real Estate Trust.

The portfolio is comprised of 52 upscale extended
stay and select service hotels with approximately 7,000
rooms.

Inclusive of this portfolio and an additional
approximately $700 million hotel portfolio that
NorthStar Realty expects to close this month, NorthStar
Realty will have an approximately $3.2 billion hotel
portfolio consisting of 159 hotels and over 20,000

r00ms.

A significant portion of the hotel portfolio will be
affiliated with Marriott and Hilton.

NorthStar Realty is acquiring the Inland portfolio in a
joint venture with Chatham Lodging Trust where
NorthStar Realty will have an approximate 90%
ownership interest and Chatham the remainder.

Chesapeake Lodging Trust also pulled in $126 million
from a public stock offering this month. It is under
contract acquire the 337-room JW Marriott San
Francisco Union Square for a purchase price of $147.2
million, or approximately $437,000 per guest room.

2SI i 50

DiamondRock Hospitality Co. acquired the
fee-simple condominium interest in the 282-room
Hilton Garden Inn/Times Square Central in New York
City for a purchase price of $127.2 million (or
$451,000 per guest room). It also acquired the fee
simple interest in a 106-room boutique hotel, the Inn at
Key West in Key West, Florida, for $47.5 million (or

$448,000 per guest room).

Increasing tourism across the country is helping to
drive hotel occupancy rates, which remained high or

rose in the Boston, New York, Philadelphia,
Cleveland, Atlanta and San Francisco, according to the
Federal Reserve. Most of the Fed's reporting districts
indicated optimism about future activity levels, with
Boston, Richmond and San Francisco reporting strong
advance hotel bookings through the fall.

That report is backed by PKF-Hospitality Research’s
latest forecast, which calls for record hotel occupancy
continuing in 2015.

PKF expects the U.S. lodging industry to achieve
65% occupancy in 2015, the highest national occupancy
rate since the hotel analysis firm began reporting data in
1987. By year-end 2015, PKF-HR projects that the
demand for lodging accommodations will have
increased 25.8% since the depths of the recession in

2009, while the supply of hotel rooms will have
grown by just 5.6%.
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"An ever-improving economy, and the favorable
relationship between supply and demand, have led to
significant growth in both revenues and profits from
2009 to the current year. We expect this trend to continue
through 2017," said R. Mark Woodworth, president of
PKF-HR. "The 1990s were the only other time we
observed such a sustained confluence of positive
economic and market conditions."

With U.S. hotels achieving all-time high occupancy
levels, PKF-HR believes that hoteliers will be able to
increase their average daily rates (ADR) at an average
annual pace of 5.7% from 2015 through 2017.
Concurrently, Moody’s Analytics, PKF-HR’s source for
economic projections, is forecasting the annual pace of
inflation to average just 2.5%.

"The best news for U.S. hotel owners and investors is
that the combination of high occupancy levels and
significant real ADR growth will perpetuate strong
bottom-line gains. PKF-HR is projecting the current
three year streak of double-digit gains in net operating
income (NOI) to continue through 2016," Woodworth
noted. "We have not seen six years of such strong and
sustained profit growth in the 78 years PKF has been
tracking the U.S. lodging industry."

Harry C. Curtis, lead gaming and lodging research
analyst for Nomura Securities, sees the same for public
companies in the hotel sector.

"Our message is the same: the lodging group has
strong earnings growth and wvisibility. Lodging
companies continue to return capital to shareholders in
amounts we have not seen during the previous two
cycles."

But with occupancy levels nearing their records, some
analysts believe the window of opportunity may be

closing for lodging companies to make attractive hotel
acquisitions during this upcycle.
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"We are closely monitoring companies' external
growth strategies given the risks that acquisition
missteps can pose to balance sheet strength,”" noted
Fitch Ratings. "Conversely, sector credit profiles could
benefit if companies use this opportunity to sell noncore
assets."

However, Fitch said the acquisition window has not
completely shut, noting that purchasing assets below
replacement cost remains possible in many markets and
that lodging REITs are expected to continue to
selectively pursue acquisition opportunities.

Meanwhile, increasing land and hard construction
costs still tip the scale in favor of acquisitions over new
development, particularly in markets such as New York,
San Francisco and Miami.

Gregory A. LaBerge, vice president and national
director of Marcus & Millichap’s National Hospitality
Group noted that there was 112 hospitality transactions
closed at midyear, totaling more than $460 million in
sales. This represented an 87% increase in transaction
volume and a 110% increase in sales value over the
same period in 2013.

"There is substantial equity in the hotel investment
market and investors continue to see optimism in this
asset class, particularly when paired with attractive debt
solutions," LaBerge said. "An important leading
indicator is the number of investors bidding for each of
our exclusively listed assets, and that number continues
to increase."




TR AE &

Porn Out, Hotels In as Sunset Strip Reborn:

It was rocked by the Doors in the 1960s, Van Halen in
the ’70s and Guns N’ Roses in the ’80s. Now
California’s Sunset Strip is getting a new sound: the
booms of buildings being demolished and new ones
developed.

Known for its giant billboards, celebrity hot spots and
rock clubs including the Whisky a Go Go and the Viper
Room, Sunset Boulevard is getting a 21st century
makeover. Some aging landmarks, like the House of
Blues and Larry Flynt’s Hustler Hollywood erotica store,
are on their way out, to be replaced by luxury lodging by
hoteliers including Ian Schrager.

Investors AECOM Capital, CIM Group and Schrager
all have buildings with hotels planned for the Sunset
Strip. The projects are part of a record number of
developments along the 1.6-mile (2.6-kilometer) stretch
of Sunset Boulevard running through the city of West
Hollywood, where hotel occupancies were among the
highest in Los Angeles County last year.

“We like turnaround neighborhoods,” said Warren
Wachsberger, vice president of Los Angeles-based
AECOM Capital, the investment arm of AECOM
Technology Corp. “If you look at the evolution of Sunset
Boulevard, 10, 15 years ago, you couldn’t move because
of all the traffic. It was dirty and dangerous. Today,
Sunset is a dramatically different place.”

Real Estate

25

At Sunset near San Vicente Boulevard, Hustler
Hollywood, which opened in 1998, is being sold to an
undisclosed buyer, said Arthur Sando, vice president of
communications for Flynt Management Group LLC.
The store, which is relocating, may be torn down and
replaced with a hotel, said John Keho, assistant director
at West Hollywood’s
Department.

Community Development

Luxury Hotel

A half block over, a Saudi Arabian company is “close
to breaking ground” on a luxury hotel with about 190
rooms on a lot purchased for about $30 million in 2012,
said Tony Azzi, a Los Angeles-based broker with
Marcus & Millichap. He wouldn’t identify the company
because of confidentiality agreements with his client.

On the eastern end of the Strip, as the West
Hollywood portion of Sunset Boulevard is known,
plans call for the House of Blues, which opened in
1994, to be torn down and replaced with a
hotel-andcondominium project.

Hotel occupancies in West Hollywood last year
climbed 6.5 percentage points to 82 percent. That
compares with total occupancies of 77 percent last year
in the Los Angeles and Long Beach area, and 71
percent statewide, according to STR
Hendersonville, Tennessee-based research firm.

Inc., a




Nightclub Site

AECOM and developer Combined Properties Inc. are
planning 149 hotel rooms, 40 condos, five rental units
and an entertainment venue at the House of Blues site,
They are scheduled to start building toward the end of
2015, with construction taking about two and a half
years, said Marianne Lowenthal, executive vice
president of development for Washington-based
Combined Properties. She wouldn’t say how much the
project will cost.

At Sunset and La Cienega Boulevard, CIM Group last
year started to raze buildings including the Tiffany
Theater, almost 50 years old at the time and once a
filming location for the television series “77 Sunset
Strip.” Replacing them will be a four-building complex
that will include the high-end James Los Angeles hotel
as well as apartments, shops and restaurants. The hotel
will open in 2016, the company said in March.

Schrager and Bethesda, Maryland-based Marriott
International Inc. are seeking to build a 148-room luxury
Edition hotel, along with condos and stores, on the
southeast corner of Sunset and Doheny Drive. The group
is planning to submit final architectural plans for the site,
once home to the upscale restaurant Scandia, in the next
few months, according to Keho of West Hollywood’s
development department.

Area Record

The Sunset Strip developments planned or already
being built “easily amount to $600 million or more,”
said Patrick Amos, a senior associate in Beverly Hills at
brokerage CBRE Group Inc. That’s a record for the area,
he said.

“This is the most construction activity we’ve seen on
the Strip since 1984,” Keho said. “We have several
multistory buildings in the works, and we haven’t seen
that for decades.”
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In the early 20th century, avocado groves covered
what is now known as the Sunset Strip, before shops,
restaurants and bars started to populate the boulevard
beginning in the 1920s, according to the Sunset Strip
Business Association, a not-for-profit group run by
local business owners.

Oversight by the Los Angeles County Sheriff’s
Department -- a more relaxed law-enforcement agency
at the time than the L.A. Police Department -- helped
the Strip become one of the hottest entertainment spots
in the country. Home to nightclubs including Ciro’s and
Mocambo, the Strip was frequented by such celebrities
as Frank Sinatra, Marilyn Monroe and Humphrey
Bogart, as well as mobsters Bugsy Siegel and Mickey
Cohen.

Doors, Depp

The rock club Whisky A Go Go opened in the 1960s,
and the Doors, fronted by Jim Morrison, spent time as
the house band in 1966. Other late-night draws along
the Strip include the Roxy Theatre, Rainbow Bar &
Grill, Skybar at the Mondrian Los Angeles hotel, and
the Viper Room, opened by actor Johnny Depp in 1993.
Actor River Phoenix collapsed and died outside the
club later that year.

“The clubs have gone up and down in interest, and
with it the interest in the Strip,” Keho said. “The Strip
has always been an entertainment area. Today, all the
new hotels will help attract a higher-profile
entertainment crowd and people from around the world.
And that in turn will spawn more destination venues
like restaurants and bars.” The Strip will host its own
annual street music festival on Sept. 20 and 21,
featuring such artists as Jane’s Addiction. Past
performers have included Linkin Park, Marilyn Manson
and the Smashing Pumpkins.




‘One Sunset’

A.J. Khair Development & Construction and its
partners are exploring project ideas for their lot at Sunset
and North Harper Avenue that may include a hotel, said
Demitri Samaha, president of the Los Angelesbased
company. The site was home to the Beach on Sunset, a
now-closed nightclub.

“There is only one Sunset Boulevard,” Samaha said in
a telephone interview. “It is centrally located, between
Beverly Hills and Hollywood. Sunset is like a landmark.
As time goes by, it is a brand name that’s here to stay.”

The sudden influx of multistory projects is being met
with some neighborhood resistance. Already plagued by
bumper-to-bumper traffic most hours of the day,
residents are concerned about additional congestion in
the neighborhood and the demolition of historic
buildings.

Groups such as Save Sunset Boulevard fear the
“Manhattanization of the Sunset Strip” will cause “a
terrible traffic situation, making local residents virtual
prisoners in their own homes and seriously disrupting
the lives of thousands of Sunset Boulevard commuters,”
Alex Rose, a member of the group, said in an e-mail.

‘Unique Atmosphere’

“It is very important to keep the culture of Sunset
alive,” said Schrager, who before creating boutique hotel
chains was the co-founder of Manhattan’s Studio 54
nightclub.

“Sunset shouldn’t be dominated by steel buildings,”
Schrager said in a telephone interview. “There shouldn’t
be a whitewashing of what I continue to think is a
unique atmosphere. It doesn’t mean that you can’t build,
but you have to be respectful of what Sunset means to
me, to everybody.”

R BE T

Urban Design

“The goal is to use forward-thinking urban design
planning principles combined with timeless, modern
architecture,” Tyler Siegel, principal at Townscape, said
in an e-mailed statement. The project, at 8150 Sunset
Blvd., “is designed to be a modern gateway to
Hollywood and the Sunset Strip.”

Added revenue from large-scale outdoor advertising
may help motivate developers to overcome obstacles.
The city is reviewing its billboard policies to streamline
the approval process and allow for more creative
billboards, Keho said. AECOM and A.J. Khair plan to
incorporate outdoor advertising at their projects.

The city of West Hollywood has tried to make Sunset
Boulevard more attractive for both residents and
developers in the past two years by adding trees,
restricting the number of bank branches on the Strip
because “they don’t really enliven a street” and
widening sidewalks at Sunset Plaza, an area with stores

and outdoor cafes, Keho said.

However difficult developing on the Strip may be, an
increasing number of Sunset Boulevard landmarks
probably will go the way of the Tiffany Theater and
House of Blues, making way for glitzy hotels.

“Once you use up all the land on the Strip, the next
step is to find all the under-utilized places that can be
torn down and rebuilt,” Amos said. “It’s setting up the
Strip to be a true hot spot of high-end international
lodging.”

To contact the reporter on this story: Nadja Brandt in
Los Angeles at nbrandt@bloomberg.net

To contact the editors responsible for this story: Kara
Wetzel at kwetzel@bloomberg.net Daniel Taub,
Christine Maurus
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Chinese Catch: Shenzhen Hazens Real Estate Group Buys
L.A. Luxe City Center Hotel

By Bethany Firnhaber

Shenzhen Hazens Real Estate Group Co., one of the
largest development companies in China, has purchased
the Luxe City Center Hotel and two adjacent parcels for
$105 million.

The hotel property, at 1020 S. Figueroa St., was sold
by Beverly Hills developer Emerik Properties Corp.

The 178-room hotel, which sits on about eight-tenths
of an acre across the street from the Staples Center and
L.A. Live, is the second the Chinese firm has purchased
in Los Angeles in the last year. Shenzhen Hazens bought
the 802-room Sheraton Gateway Los Angeles Hotel near
Los Angeles International Airport for $96 million in
December.

Once a Holiday Inn, the Luxe hotel opened with the
West L.A. boutique hotel flag four years ago after a $10
million renovation. Shenzhen Hazens might tear down
the hotel to build a larger, fancier hotel, but not for
several years, according to the Wall Street Journal,
which first reported the transaction.

Efrem Harkham, chief executive of Luxe Hotels,
said the new ownership signed a contract with the hotel
brand last month to keep the Luxe flag flying for at
least five more years.

“There are no immediate plans for Luxe to be torn
down, so we look forward to continuing to be there,” he
said.

The buyer also plans to spend at least $250 million
to develop condos and an office tower on the adjacent
vacant land.

Shenzhen Hazens’ entry into the downtown
development market is the latest in a recent flood of
investment by Chinese investors. Beijing developer

Oceanwide Real Estate Group purchased the 4.6-acre

site known as Fig Central, across from Staples Center,
for $175 million in December. The next month,
Shanghai developer Greenland Group purchased the
6.3-acre Metropolis site at the northwest corner of
Eighth and Francisco streets.
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Hyatt Place Coming to Pasadena Paseo Colorado

By Bethany Firnhaber

A developer with plans to build a hotel on the site of
what used to be a Macy’s department store at the Paseo
Colorado retail center in Pasadena has signed a major
hospitality tenant in advance of construction.

Chicago’s Hyatt Hotels Corp. signed a long-term lease
last month to operate what is expected to be a 179-room

select-service hotel. The company will brand the hotel
a Hyatt Place, its midsize concept designed to cater to
families and business travelers near airports and in
suburban areas. With frontage on Green Street, the hotel
is expected to primarily service those who travel to
Pasadena for events at its convention center across the
street. Terms of the lease deal were not disclosed.

Hyatt Place is one of at least seven hotels planned to
open in the area in the next several years, which together
could add as many as 1,100 guestrooms to the market
and buoy the city’s convention business. The other hotels
include an boutique hotel called dusitD2 Constance
Pasadena, a Hampton Inn & Suites, a Residence Inn by
Marriott, a Kimpton hotel as well as two others at
Colorado Boulevard and Hill Street that have yet to be
branded.

But before work can begin to build the Hyatt Place
hotel, Michael De Leon, who manages the Paseo
property for Beachwood, Ohio, landlord DDR Corp.,
said the developer and the city still need to hammer out
some details.

“We still need to do the demolition of the old Macy’s
building, which will probably take the next 12 months
or so,” he said.

The project, which in addition to the hotel includes
plans for a six-story mixed-use building with about 71
and 25,000 square feet of
ground-tloor retail space, still needs entitlements and
City Council

approval. Pasadena’s Planning Commission will
consider at a meeting next week the developer’s request
for entitlements to build the hotel.

condominiums

David Reyes, deputy director of planning and
community development for Pasadena, said he expects
the meeting to be productive.

the city’s standpoint, that Macy’s building was just a
big blank wall that didn’t create a very nice pedestrian
environment, so we’re excited and supportive of this
project,” he said.

s LIRS
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Mammoth Mountain owner buys Bear Mountain

The operators of the Mammoth Mountain ski resort,
one of the nation's most popular snow destinations, have
signed a $38-million deal to acquire the Bear Mountain
and Snow Summit resorts near Big Bear Lake in the San
Bernardino Mountains.

The move, which comes in the midst of a historic
drought, puts Mammoth Mountain in control of more
than 4,000 acres of skiable land in California, visited by
about 2 million skiers and snowboarders a year.

"My father used to say in business you want to do the
opposite of what everyone else is doing," said Rusty
Gregory, chief executive of Mammoth Mountain. "This
does look like a questionable time to buy a ski resort
operation."

Still, the slopes may not be the main focus of the deal.
Mammoth Mountain's biggest investors are resort
developers who already have plans to build on the land
around the newly acquired Southern California ski
resorts. Bear Mountain and Snow Summit, about 100
miles east of Los Angeles, are operated by the Snow
Summit Ski Corp.

The deal to buy Snow Summit Ski Corp. includes a
golf course, a driving range and several parking lots —
totaling 136 acres of private land — as well as rights to
438 acres of skiable land owned by the U.S. Forest
Service.
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and Snow Summit

By Hugo Martin

"In the next few months, expect announcements on
developments and expansion plans for all four of our
resorts," Gregory said, referring to Mammoth
Mountain; its smaller sister resort in the Sierra, June
Mountain; plus Bear Mountain and Snow Summit in
Southern California.

Such construction plans should come as no surprise.

Since Mammoth Mountain's founder Dave McCoy
sold his controlling interest in his resort in the Eastern
Sierra to Connecticut-based Starwood Capital Group in
2005, the company has invested heavily to add upscale
hotels, condominiums, shops and eateries around
Mammoth Lakes, the rustic town at the base of the
mountain.

Locals at Mammoth Lakes have groused that the
development has changed the homey feel of the resort
town. But Gregory said any development around Bear
Mountain and Snow Summit will keep the local "vibe
and culture."

"We have a very good understanding of the Bear
Mountain and Snow Summit market," he said.

Snow Summit began as the dream of snow enthusiast
Tommi Tyndall and his family in the early 1950s. Over
the next few decades, the family expanded the resort
from a single, mile-long chair lift to the most popular
ski resort in Southern California. Tyndall's wife, Jo, and
his stepson Richard Kun eventually took over the
operation after Tyndall's death in 1964,




In 2002, Snow Summit bought out its neighbor and
biggest competitor, Big Bear Resorts. The two resorts
are two miles apart, overlooking Big Bear Lake,

Snow Summit announced in June 2013 that it had
hired international banking firm Houlihan Lokey to look
for buyers because several shareholders wanted to
liquidate their interests, Kun told a local newspaper.

The purchase by Mammoth Mountain follows a
consolidation trend in the ski industry that has put some
of the nation's most popular mountains in the control of a
handful of large resort developers.

The trend has been evident around Lake Tahoe, where
Vail Resorts Inc., operator of Heavenly Mountain Resort,
acquired the Northstar-at-Tahoe resort near the lake's
North Shore in 2010.

The following year, Squaw Valley USA and Alpine
Meadows, two of the largest ski resorts at Lake Tahoe,
combined operations.

Bob Roberts, executive director of the California Ski
Industry Assn., said the consolidation trend reflects the
industry's efforts to make profits at a the time of
unreliable snowfall.

"The law of life has changed,"” he said. "We are
dealing with a climate-change market."

Last winter, snowpack levels dropped to about 15% of
the season average and reduced skier visitation numbers
statewide as much as 45% compared with the previous
season.

One way ski resorts hope to generate profits when
snow is scarce is to develop year-round recreation
activities, such as mountain bike trails, zip lines and
concerts on the slopes.

"Consolidation is allowing larger resorts to rethink the
mountain recreation business," Roberts said.

TR RE g T

Alan Reay, an expert on the hotel industry and
president of the Atlas Hospitality Group, said the deal
could bring Big Bear Lake the infusion of capital it
needs to draw overnight visitors from throughout the
region.

"Anything that they can do to have more
development in the area ... that's going to be positive,"
he said.

The deal should also be good news for skiers and
snowboarders, Gregory said.

Mammoth Mountain plans to begin this weekend to
sell an annual pass that gives snow enthusiasts access to
Mammoth Mountain and June Mountain, plus Bear
Mountain and Snow Summit, for $689, he said. That's
the same price that Mammoth Mountain charged for its
annual pass last year.

Skiers and snowboarders who have already bought
the Mammoth Mountain pass for this coming season
will be allowed to use the pass at Bear Mountain and
Snow Summit, Gregory said.
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Highest hotel occupancy in 20 years expected,

but rates going up too

By Hugo Martin

U.S. hotels are on pace to report the highest occupancy
level in 20 years, an industry study says, as the economy
rebounds and travel demand strengthens.

The downside -- higher room rates.

Hotel occupancy levels will rise to 64.1% in 2014 and
64.8% next year, the highest level since 1995, according
to a lodging forecast from PwC, formerly known as
Price Waterhouse Coopers.

Daily room rates are also expected to rise, by 4.4% in
2014 and 5.7% next year, the study said.

Demand continues to grow among leisure travelers
and groups attending conferences and meetings, the PwC
report found.

"The strengthening of the group segment thus far in
2014 and a strong summer travel season across all price
points is encouraging for future occupancy levels and
continued industry growth," said Scott D. Berman, an
industry leader for hospitality and leisure at PwC.

The forecast signals just how strong the rebound has
been for the hotel industry, which was brought to its
knees by the recession. Hotel occupancy rates dropped
to about 55% in 2009, forcing some hotel managers to
turn to unusual promotions to draw in guests.

During the recession, hotels in Southern California
offered discounts on tattoos, free rentals of Harley
Davidson motorcycles and a BMW convertible.

At the Wilshire Grand Los Angeles, summer room
rates were tied to the high temperature in downtown
Los Angeles. (If the downtown temperature reached 87
degrees, the overnight rate was $87.)

To read more about travel, tourism and the airline
industry, follow me on Twitter at @hugomartin.
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why should hotels be green?
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Haven‘t you heard? Being green goes directly to your
bottom line. Being green goes directly to a higher
long-term value of your property. Being green goes
directly to your front doors which open wide to bring
guests back again and again. Being green goes directly
to keeping staff long-term because management clearly
cares for their health and well-being.

How does being green translate to your bottom line?
When energy-saving measures are introduced, such as
energy management systems, fluorescent bulbs, ceiling
fans, linen cards, lights out cards, motion sensors for
public rest rooms, meeting rooms, exercise rooms, etc.,
energy bills are much reduced.

When water-saving equipment and techniques are
introduced, such as low-flow showerheads, 1.5 gpm
aerators, serving water on request only in restaurants, 1.6
gpm dishwashing valves, low-flow toilets, waterless
urinals, toilet tank fill diverters in older toilets and linen
cards, water bills are reduced dramatically. A California
GM received an award for reducing water usage at his
property by two million gallons in one year, How? He
fired the chef! The chef was well known for having
water running in 4 or 5 sinks at a time defrosting food.

Waste hauling is a huge expense for a hotel which
can be lowered drastically through recycling and
avoiding wastefully-packaged products. Hoteliers can
ask vendors to deliver products in minimal wrapping.
Vendors can be asked to deliver products one day, and
pick up the packaging materials the next day. The New
Orleans Intercontinental started a recycling program
and hired staft to separate the materials. Management
was absolutely astonished to find that these employees
were pulling $1,000 a MONTH of hotel property out of
the waste stream—napkins, towels, spoons, etc.—all of
which had clearly been discarded prior to recycling. A
Chicago Hyatt reduced their waste hauling by 80%!
They had the same experience as the New Orleans
hotel, except their staff was pulling $3,000 to $10,000 a
month of hotel property out of the waste stream.

Being green means guests, staff and management are
healthier. There's just no doubt that when odors, fumes,
soot, droplets and residues of toxic, poisonous
chemicals are not in the air, on our food or on anything
we touch, we are not absorbing or breathing them.
Sooner or later all properties will be sold, and any green
property will demand a higher price because it's value is
much enhanced by lower utility bills per square foot, its
healthier aspects and owner care.

None of us can be really green without the smart,
innovative vendors who provide green products and
services. Being green means supporting green vendors,
listening to their sales staff, purchasing their products
and services and cheering them on.

Get help with greening by calling city, county, state
and Federal entities that will be helpful to you. Seek out
rebates, subsidies and tax credits. BECOME A PROUD
MEMBER OF OUR ELITE CORPS OF GREEN
HOTELIERS TODAY!

See www.greenhotels.com/memship.php to learn more,
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What Are "Green" Hotels?

"Green" Hotels are environmentally-friendly
properties whose managers are eager to institute
programs that save water, save energy and reduce solid
waste—while saving money—to help PROTECT QUR
ONE AND ONLY EARTH!

WHO WE ARE: "Green" Hotels Association's®
purpose is to bring together hotels interested in
environmental issues.

From adding "Drinking water served on request only"
to the menu to installing new HVAC systems, and with
every measure in between, "Green" Hotels Association®
encourages, promotes and supports the "greening" of the
lodging industry.

HOW WE HELP: General managers, chief engineers
and executive housekeepers do not have the time to
search out all the environmentally-friendly water saving,
energy saving and solid waste reducing ideas that apply
to the hospitality industry. So, "Green" Hotels
Association® has dedicated itself to that purpose. On
joining, members receive the very comprehensive 154+
page Guidelines and Ideas packed with great ideas
options and techniques revealing how to reduce bills as
well as the hotel's impact on your beautiful destination.

For over sixteen years "Green" Hotels Association®
has been offering TOWEL RACK HANGERs and
SHEET CHANGING CARDs which ask guests to
consider using their linens more than once. These gentle
reminders, now found in thousands of hotel guest
bathrooms, can save 5% on utilities* alone, At least 70%
of guests can be expected to participate®,

GREEN HOTEL
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From B&Bs to Submarines: Chains from Adam's
Mark to Wyndham are purchasing. B&Bs, inns, motels,
hotels, city parks, state parks, military locations, elegant
hotels, resorts, business hotels, condos, apartments and
even a submarine company have all purchased. Some
hotel companies choose to make the cards mandatory.
The linen cards get guests involved in your
environmental program, and guests love helping protect
the beautiful destinations we all love to visit.

The "GREEN" CATALOG: "Green" Hotels
Association® researched environmentally-friendly
energy and water-saving products, and chose the best of
the choices for hotels for our CATALOG OF
ENVIRONMENTAL PRODUCTS FOR THE
LODGING INDUSTRY. The catalog contains such
water-saving devices as a toilet-tank fill diverter, which
saves about 3/4 gallon of water per flush, is invisible to
the guest, does not affect the flush in any way, and costs
little more than $1! Hair and skin care dispensers save
money and offer guests shampoo and soap at the push
of a button. The guestroom recycler basket is a
beautiful, sturdy open-diamond pattern, and is designed
for long service.

MEMBERSHIP: We urge all hoteliers interested in
our environment to take advantage of "GREEN"
HOTELS ASSOCIATION® MEMBERSHIP
immediately. Members receive the very comprehensive
154+-page Guidelines and Ideas packed with great
ideas, options and techniques revealing how to reduce
bills as well as reduce the hotel's impact on your
destination. Other benefits include our bi-monthly
Greening Newsletter packed with smart, practical ideas,
heavy media attention, an Internet listing and public
identification as a "Green" Hotel via pole and front desk
flags. Hotels can join for as little as $150 + $1 for each
guestroom! The fee includes your logo or photo posted
with your web listing. We welcome worldwide
membership. For further information contact us
TODAY!




YOU can MAKE A DIFFERENCE!
GHA's Goals

"Green" Hotels Association's first goal is to give our
members all the information we can gather on ways to
conserve and save. We feel sure that by using the ideas,
techniques and information we provide, all properties
can easily save more than the membership costs. The
information is provided in our cornucopia of ideas,
GHA's 153+-page Membership Conservation Guidelines
& Ideas, and six issues a year of our smart,
information-filled 8-page Greening Newsletter. Our
second goal is to bring new business to your doors. We
do that through press releases we send out which attract
media attention. We also accomplish that through our
website which is very steady at 40,000 to 100,000 hits a
day everyday with spikes as high as 280,000 hits in a
day! GHA's website had 138,684 unique visitors and
18,532,413 hits in 2009—and will certainly bring new
guests, clients and business to your "green" doors!

Media attention has always been almost ecstatic,
which brings special attention to all of our members.
Each property must market their greenness, first with an
environmental webpage touting your green activities and
plans while letting guests and clients know what is
property.  Further
environmental web pages addressing separate client

offered greenwise at your
segments (weddings, reunions, business meetings,
conventions, etc.) are suggested. These special webpages
will inform clients of what you offer their particular
group regarding greening as well as suggestions on
green activities pre- and post-event which guests and
clients can implement to further green their event. At
least one press release should be distributed each year by
every member to all media contacts within 300 miles of
the property regarding the member's green achievements
and plans.

Certification??

FRAEE & T

& Responsible Tourism Initiative

GHA does not certify, nor do we recommend
certification. Certification is very expensive and very
time consuming. The certifying entity will want you to
recertify every year or at least every other year—again
spending thousands of dollars and many long hours.

We believe a much better choice is to use the money
you would spend on certification to improve the quality
of the stay with amenities such as organic cotton bed
and bath linens, all natural amenities, etc. Instead of
hanging an expensive piece of paper on the wall that is
quickly outdated, encourage your guests' and clients'
wonderful memories by enhancing their stay.

If you were certifying paint that you would be selling
for 15 or 30 years, certification would make sense.
However, a hotel is a living, breathing entity that is
changing daily, and may have high staff turnover.
Rather than have someone come in and tell you what to
do (and you still have to do it), a much better choice is
to work with and educate management and staff so they
learn to recognize what needs to be done greenwise.
Changes and/or corrections can occur immediately to
move your organization more quickly toward green
improvements and lower costs. Certification is also
something like having someone come into your kitchen
once a year and tell you what to do, when management
and staff should be informed and be made aware of
other green choices all year long.

Often, there are government or utility entities that
will provide free surveys, audits and certifications.
GHA certainly suggests that hoteliers take advantage of
all city, county, state, Federal and other free offerings to
enhance and market your green property.
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How Would Your Customers Rate Your Service?

2 A

Rendering exceptional customer service is both a

responsibility and a smart business decision;
unfortunately, far too many salespeople view customer
service as an administrative burden that takes them away

from making a sale.

The truth is, providing quality customer service
presents tremendous opportunities for cross-selling, up
selling and generating additional referrals. Dick Cavett
once said, "It's a rare person who wants to hear what he
doesn't want to hear." If your clients were given a
customer satisfaction survey, how would they rate the
level of service they are receiving from you?

Customer feedback consistently points to the fact that
the little things make a big difference. Quality customer
service is typically defined in terms of attention to detail
and responsiveness. Not surprisingly, the top two
complaints with to customer
expectations are unreturned phone calls and a failure to
keep promises and commitments.

customer regards

Successful place great value on

developing lifetime relationships with their customers

salespeople

and always "go the extra mile" when providing service.
In today's competitive marketplace, they are aware that
their customers are aggressively prospected and their
loyalty cannot be taken for granted.

Could you use a few more referrals? "Go the extra
mile" when providing service and turn the customers you
serve into advocates to help you promote your business.
Your referrals and follow on business are in direct
proportion to the quality and quantity of service you
render on a daily basis.

When a customer begins a relationship with you, he or
she brings to the table specific expectations. These
expectations are primarily based on their past

experiences as well as their perceptions of you, your
product, and your company. It's critically important to
take the time to ask open-ended questions and clarify
what your customer expects. If they have false or
unrealistic expectations, be clear with them upfront on
the process and work with them to manage outcomes
and set reasonable timelines.

How can you be sure that you customers are
satisfied with your service? Just ask them. When it
comes to customer service, perception is reality. Service
is not defined by what you think it is, but rather how
your customers perceive its value. Knowing more about
your customer's needs and expectations will allow you
to customize the service you provide. If you don't
already have a customer service feedback system in
place, establish one to monitor how your customers
perceive the service you provide,

When it comes to impressing your customers, it's
the personal touch that really makes the difference. Stay
in contact and keep good records. Take the time to jot
down notes from meetings and phone calls making
certain to record all relevant information. Maintain a
written record of service,

This is especially helpful when clients are
reassigned. It's a good idea to setup a suspense system
to track important contact dates such as client review
calls and birthdays. Consider sending a personal note or
an article of interest every six months.

Relationship building and follow on service are
critical components for promoting both customer
retention and revenue growth. Salespeople that fail to
implement an effective customer service program
actually do a disservice to their customers and
unknowingly, leave the back door open to their
competitors.

If you do it right, sales and service blend seamlessly
and you will exceed your customers' expectations!




Human Resources 101 —
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Turnover Costs and Performance Management

By Teddy Lin, Win Time Hotels

Human Resources is often a subject that can intimidate
small business owners. That is why it is an important
topic for every business owner and manager to
understand. The idea of Human Resources or HR is
exactly how it sounds: the management of your human
resources (employee capital).

As a business, your current employee salaries and
associated insurance policies will undoubtedly be one of
your greatest overhead expenses. This fact alone should
require you to focus more carefully on your employee
workforce and their level of performance. With the
economic trends as they are, small businesses and hotel
operators are forced to consider any potential expenses
to maximize profits. Innately, each employee can either
be considered an expensive liability or an irreplaceable
asset,

When an employee is not productive, they are your
biggest expense. In order to cut costs, this sometimes
means terminating poor performing employees.
However, before you do so, consider the following.

Your property’s employee turnover is a means to
reduce bottom-line costs. While turnover and
performance management are inevitable trends in the
hospitality industry, hotel operators should be aware of
the monetary cost of turnover and rehiring. The process,
if not carefully considered and properly managed, can be
very costly to a small business.

Some old school hotel operators hold fast to the habit
of firing employees at the first sign of poor performance.
Unfortunately, it can be more expensive to fire an
employee and hire their replacement. Management needs
to make the following considerations before terminating
an employee:

1. The termination may result in potential
unemployment cases and cause subsequent liability. (If
you ever ask our esteemed board member, Chris Chiu,
he will be quick to tell you how important it is to avoid
unnecessary terminations to outweigh the adverse effect
on your unemployment insurance premiums)

2. Also, consider the time and resources required
to hire a new employee (print or internet “help wanted”
advertisements, the time spent using a manager to
interview candidates, etc.)

3. As well as the resources required to train and
onboard a new employee (who may not be any better
than the former employee!)

With these turnover considerations in mind, your
management team will ultimately be equipped to make
the right decision for your business.

If the final decision has been made to terminate an
employee, be cautious of the legal liabilities you can
incur from unemployment claims and discrimination
litigation. Establishing a thoughtful performance
management process can potentially save you hundreds
of thousands of dollars in court.

Managers and supervisors have the responsibility to
deal with poor performance in their hotels. However,
performance management can be emotionally draining
and legally risky. The goal should be to clearly
communicate  performance  expectations  and
deficiencies to your employees. That way, your
employees will not be surprised if they are not meeting

expectations and are less likely to take you to court.
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To be successful, your management team needs to
have a plan that should include the following:

1. Identifying performance problems early and
creating a plan to address them.

2, Providing the opportunity for employees to
succeed and learn.

3.  Maintaining the perception of fairness,
consistency, and respect by the entire staff.

4, Setting high, but fair, standards and enforcing
these standards of excellence.

5. Document all performance conversations.

If there is anything you take from this article, it is to
document everything. Any and all performance
discussions need to be documented—no matter how
small the offense! Documentation is the key to ensuring
a smooth, performance management process and it

improves overall litigation defense. For example:

“On 2/1/2011, General Manager Greg A. observed
Suzy Q. making a personal phone call at the front desk.
When Greg approached Suzy, she said she understood
the expectation and said she was “Sorry” and that it
would “Never happen again”,

R AE G T

While Suzy may not be a problem performer, this
could be her first step in the wrong direction. The
earlier you identify and document a performance issue
with an employee, the easier it will be for management
to move forward with written warnings/corrective
action and terminations. After the performance
conversation takes place, the documentation does not
need to be shared with the employee. It can be used as a
confidential reference for managers.

In an Equal Employment Opportunity Commission
(EEOC) litigation case, performance management
documentation will always be “Exhibit A”. Therefore,
the more detailed the documentation can be, the easier
it will be for an employer to defend itself in court. Good
documentation makes you more credible.

You have now received a very brief introduction on
why a properly managed staff is the key to unlocking
the full potential of your “Human Resources”. It is my
hope that this article will help stress the importance of
employee capital and empower your management team

to make cost effective decisions.
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EPLI( Employment practice Liability Insurance)

By a8 i 8 3 PR B 9R K ¥ Sean Chang, Vice President

i - BRBAREBHTSEER
EIRARRIEARE - EEERSTE 0 WK
IR ARREPLI R A S DATRESEY -
BRI LA IR AEE R R - —B
ERABLORT  BEARSHR . BEA
BB F DA B S RE - ERETL
RREENRNE - HRASEESORRE
% RSHTHENKEET CORERRT
ABIERBEPLIKREEDT -

EARMMER - B HREERE MBI
EENTRIELELZEEEN - 1990FEFE1998
F o MERROREBEHRER D EREEET2
ZRIOREE S~ RIBMETEISHE - BB—EREATP
IEDREE T ERNES8,413380051$23,735 - BFE D
HEHEODEEESETE - SINBEN0_ N0 S TIRBAVER
2%, BT EFEMNESUEZAMPNERZE
S8%, B ILEFEEBHRRBINERBREA
SEEERMMEE - 2t i o BRENE{RIVER
INB B TFERIGVEEEPLISREAAIRIE0
- fEIREESRAE, BB RASETHE TR
EBNSHT, EEERES TR, 8T aRFRE
I ANERENE BIRIR 2 SROVERERN -

58

What EPLI Covers? EPLI SR Zs[fiLL?

B8 siENIREES » RINEEESEEI
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o B
e Discrimination|i{

e Sexual harassment/|4 ERi5
e Wrongful terminationF 3% iR

e Breach of employment contracti& Z{B{E S Y

e Negligent evaluationi@25{E

Failure to employ or promoteR {2 S F+

Wrongful discipline NEBE#

Deprivation of career opportunity #|E T {Fik=

Wrongful infliction of emotional distressAN& 385

PUETH RS

e Mismanagement of employee-benefits plans& I
AEHNETiEFETE
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Fax: (310) 312-4993
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HERITAGE INN
RANCHO CUCAMONGA/ONTARIO
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BEST WESTERN PLUS
HERITAGE INN

LOCATION/TRANSPORTATION FACTS —
The Best Western Plus Heritage Inn offers free
shuttle service within five mile radius of the
hotel and to LA/Ontario International Airport
and Ontario Convention Center which is only
minutes from the hotel.

DINING/ENTERTAINMENT — Enjoy area
attractions including Auto Club Speedway,
Citizens Business Bank Arena, or an after-
noon spent wine tasting at the Joseph Filippi
Winery, or a round of golf at Empire Lakes Golf
Course. Shopping galore in the city of Rancho
Cucamonga includes walking in the outdoor
upscale shopping center, home of the Bass Pro
Shop, Victoria Gardens or the Ontario Mills
Mall, which offers more than 200 outlet
retailers. The hotel is within walking distance
of a plethora of restaurants and shops.

W
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ACCOMMODATIONS — The Best Western
Plus Heritage Inn is 100% Smoke Free. We are
centrally located right on Route 66 in the heart
of Rancho Cucamonga, an ideal place to stay!
In-room amenities include fully-equipped room
accommodations with triple sheets, microwave,
refrigerator, HDTV, coffee maker, iron and iron-
ing board, and wireless Internet. Wake up each
morning to our complimentary full hot breakfast
served with Seattle’s Best Coffee® and take time
to unwind in our outdoor pool and heated spa.

MEETING FACILITIES — This hotel features
more than 2,000 square feet of Meeting/
Conference/Banquet Space which can accom-
modate 2150 people. The hotel allows outside
food and beverage to be brought in by a licensed
catering company. For all of your AV needs we
use an outside audio visual company. The AV
equipment we have at the hotel is a screen,
podium, speaker phone, television and DVD.

8179 Spruce Avenue

Rancho Cucamonga, CA 91730
909-466-3876; 800-682-7829
book.bestwestern.com

HOTEL MEETING SPACE AND CAPACITY

VIRGINIA DARE 50'X 26

12 1,300 96 96

150

75 45
HALF OF VIRGINIA DARE 15'X 26 2 650 46 46 75 45 24
HAVEN 32X26 12 830 50 50 72 24 35
HERITAGE 15'X 26 2 240 - = 30 18 12

TREATER ONTARIO MEETING PLANNER 2013 - 2014 | discoverontariocalifornia.corg

61




e S S i —=
Royal Electronic Lock & Supply, Inc
1538 E. Lincoln Ave. Anaheim, CA 92805

Locksmith Lincese No.: LC 04215 AN E QL

SAFLOK LOCK Z&JI&#4
SAFLOK LOCK &ty
Tk L i A i e AR

SAFLOK LOCK

LA 2
HHHE

HETFET 84
iR
IC
’E‘EHQ—%E (RFID)

RS
$95 up + Tax + Labor

Jitk ik 2% 5 KL ORI ~ Ak
fe k2% ~ HEE ~ BRNRE BBl ~ TR AL !

B o5 #EG : 714.883.8000 Peter Cheng
English Tel : 714.706.2615 David Cheng
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Get comfortable?

Our Features

* Daily Complimentary Breakfast

* Complimentary High-Speed
Internet Throughout the Hotel

* Full In-room Kitchens

* Health/Fitness Center

* Full Service Business Center
With Complimentary
Copying / Printing

* 24 Hour Convenience Store

. . . * Complimentary Self-Serve
Come and Stay at The Staybridge Suites Irvine East/Lake Forest we

Laundry
are conveniently located near the Irvine Spectrum, Foothill * Outdoor Swimming Pool
Ranch/Lake Forest, Mission Viejo and Rancho Santa Margarita « Sports Court
business communities. The hotel is easily accessible by Highways 5 & * Barbecue Grill

405, the 241 toll road, and we are just 14 miles from Santa
Ana/Orange County-John Wayne Airport (SNA).

Keep us in mind for your upcoming
Special Event
Our Weekend Rates Starting at: §99!!!
Call to reserve your group block,

If you book, 10 rooms or more, we will offer you
a complimentary meeting room for you and your
guest to have an exclusive breakfast together!

*These rates are subject to availability and can be changed at any
time prior to booking.

For reservations please contact Gloria Wu at 949-302-7708

2 Orchard, Lake Forest, CA 92630 TEL: 949-462-9500
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A World of Opportunity N
RS

With the most powerful brand portfolio in the world,
Marriott sets the bar for the hospitality industry. Our

Resigsnce 4 e

relentless focus on innovation and action fuels the e
way we do business. Intuitive, innovative designs 010 DevelopmentitLC
and thoughtful service touches deliver exceptional
customer experiences, while world class
reservations channels and rewards programs
provide strong investment opportunities for our

owners.

With more than 3,800 properties worldwide and
the broadest portfolio in lodging, Marriott is the right
choice for travelers and the right choice for your
next project.

To learn more, visit MarriottDevelopment.com or
call 301-380-6066.

BVLCAR! it swMarriort. EDITION

AUTOGRAPH R AL A\arriott.
COLLECTION® RENAISSANCE® HOTELS HOTELS & RESORTS
HOTELS HOTELS MARRIOTT.
o0y o N
COURTYARD® SPRINGHILL SUITES® 1NN & SUITES®
Marrioft, Aarrioft. Marrioft.
‘{:i"‘.; ﬁm
Residence TownePlace %
Inn® SUITES®

Marrioft. Aarrioft. GAYLORD HOTELS




~ YVONNE CHAN
INSURANCE AGENCY, INC,
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BUSINESS SOLUTION:
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wam ez [ 14=575-0088 rax: 7145750014

1200 N. Jefferson St. Suite P Anaheim, CA 92807 (3 57, 91, 55, 22 & 5 FWY)
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Address: 3625 E. Philadelphia St. Ontario, CA 91761  Tel: 800.321.6677 Fax: 800.814.4946
Website: www.calighting.com E-mail: charles@calighting.com Attn: Mike or Charles
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SUPER 8 - Anaheim %

Super & Motel - Anaheim/Near Disneyland
915 S. Disneyland Dr. Anaheim, CA, 92801
Tel: 714-778-0350, Fax: 714-778-3878




ATLAS HoOSPITALITY GROUP

The Market Leader in California Hotel Sales

NS SEmBEME A R

G R 5 B ¥a i e 4 &

L AR R ERAM DUER SR R AR BE S AU RS - R A MM iR By B R 2 2 0
BRI —EHWERE - BN AR -
A B A R A E N A R 2 A Wilson Wang  JE 5L

1901 Main Street, Suite 175 ¢  Irvine, CA 92614

Telephone: 949.622.3400 Ext. 402 ¢  Fax: 949.622.3410 Atl; ] S

Web: www.atlashospitality.com Email: wilson@atlashospitality.com HOSPITALITY GROUP
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. Phone 323-268-8886 Fax 323-268-6188
www.vicinn7.com gwang@yvicinn7.com
# 1455 Monterey Pass Rd., Suite 201
Monterey Park, CA 91754
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Agent for New York Life Insurance Company
CA. INSUR. LIC. #0B11311
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*Products available thrcugh one or morf?arﬁzrs not gfﬁlraied wilh New York Life, depending on
carrier authorization and product avallablllty in your state or locality .-%
**Issued by New York Life Insurance and Annuity Corporalion(A Delaware Corporation) ['El 626 9 1 2 0688
™ #Offered by NYLIFE Securmes LLC (member FINRA/SIPC, a licensed insurance agency
18 B.: (626) 9126565
Registered Representative for NYLIFE Securities, LLC. Www_b ensonl 140.COM
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“We always try our best to let you see the
difference and continue our dedication for exemplary
service for you and your business.”

Chris Chang Dumortier - President

We know the Art of Hospitality

We strongly believe that the knowledge of specialists is the
best insurance. We will not only be your insurance brokers
but also your entrusted partners in understanding your

specific and unique insurance needs and risks.

Team with expertise, dependability, fast response, and
comprehensive resources for Hospitality.
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= GROSSLIGHT
/%/) URANCE, INC
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1333 Westwood Blvd., Los Angeles, CA 90024
Phone: 310-866-6009 & 909-267-8810

www.grosslight.com
License: 0247283
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CROWNE PLAZA

HOTELS & RESORTS
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Authorize. Net

a CyberSource solution
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www.alliancebankcard.com
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www.supermatrixcomm.com

Super M A TR | ) 2311 Durfee Ave. El Monte, CA 91732
Communlcat:ons Corp. Tel: (626)618 0600

E-mail: mfo@supermatnxcomm com
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Headquarter

1744 S. Nogales St.
Rowland Hts, CA91748
Tel: 626-820-1099

Fax: 626-820-1399

Irvine

5404-C Walnut Ave.
Irvine, CA 92604
Tel: 949-769-8888
Fax: 949-769-8885

= First General Bank

SN T

Administration Office

1725 S. Nogales St., Suite 100&101
Rowland Hts, CA 91748

Tel: 626-363-8878

Fax: 626-363-8885

Rowland Heights
1744 S. Nogales St.
Rowland Hts, CA 91748
Tel: 626-820-1234

Fax: 626-820-1299

WWW.FGBUSA.COM

Arcadia

1127 S. Baldwin Ave.
Arcadia, CA 91007
Tel: 626-461-0288
Fax: 626-461-0299

San Gabriel

801 E. Valley Blvd. #103
San Gabriel, CA91776
Tel: 626-288-9288

Fax: 626-280-1300

m@'aza Member FDIC
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(@)
ilton

Los Angclt‘:\%ﬁﬂn Gabricl

Hilton Los Angeles/
San Gabriel

225 West Vallay Boulevard
San Gabriel, CA 91776
Wy hifton.com
Tel:(626) 270-2700

626) 270-2777
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WYNDHAM HOTEL GROUP

The company to be with and stay with

%

<z,

At Wyndham' Hotel Group, we're not content with being
the wor[d s largest’ hotel company, we also want to be
is to find like- minded partners who
) form sting relationships, and then
"'_,types of revenue-generating and

to remain a member of our family forever.

We invite you to join us as we continue to grow our
diverse collection of 15 hotel brands across

To learn more, call 800-758-8999 or visit www.whgdevelopment.com

WYNDHAM

HOTEL GROUP

i V. .
EIWYNDHAM [ WYNDHAM GRAND'  E WYNDHAM TRYP WINGATE" HAWTHORN MICROTEL

HOTELS AND RESORTS HOTELS AND RESORTS GARDEN HOTELS BY WYNDHAM

nnnnnnnnn

OREBM g Dnes RAMACA aﬂ BAYMONT @ Aok oo bl

*Based on number of hotels.
E‘I:ferlw by prospectus only. Wyndham Hotel Group, LLC., 22 Sylvan Way, Parsippany, NJ. 07054, 973-753-6600. ©2014 Wyndham Hotel Group, LLC. All ights reserved. All hotels are either franchised by the company, or owned and/or managed
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